
West Pymble Public School 
P&C Community Feedback Survey 2016 

Survey sent to:  All school parents via email (and facebook on 9/11/2015) 
Number of respondents:  27 (vs 60 in 2015) 

  
SUMMARY: 

• Small volume of responses: 27 respondents completed the survey in 2016, which is less than 
half the volume who completed the survey in 2015. , which is a representative sample size of 
the WPPS community (based on 2015 enrolments).  The majority of respondents had children 
in Stage 1 (26), followed by stage 3 (13), then stage 4 (6). 

  
• Understanding of P&C's purpose : Over 88% of respondents understand the purpose of the 

P&C, which is a 9% increase year on year. 11% have ‘some’ level of understanding.  
understanding. Only 2 respondents stated that they did not understand the purpose.  

o ACTION: continue to improve the level of understanding of the P&C’s purpose via regular 
communications from Bronwyn and the P&C, and for new entrants to the school. 

  
• Satisfaction with P&C's communication: Only 44% 62% of respondents feel that the P&C 

communicate well about the initiatives and goals for the school – this is an 18% decrease which 
is concerning.  44% feel the P&C’s communication is partially strong, and 3 respondents (12%) 
feel the P&C’s communication is not clear. l 

o ACTION: work closely with the school to streamline communications for parents, and distribute 
information via most helpful channels.  

  
• Communication channels: This year, facebook took the top position as the predominant 

communication channel page (81%), followed by school newsletters & notices (65%), and the 
P&C enewsletter  (61%).       

• Preferred Communication Channel: This year we asked which channel parents would prefer 
to receive information from the P&C.  Email was the clear winner at over 92%. Facebook is the 
2nd most preferred channel at 54%.  

o ACTION: ensure meeting minutes are distributed after each meeting via enewsletter, with 
Facebook support. Align communication channels with the school & streamline so that it is 
easier for parents to know where to find the latest information. 

  
• Awareness of P&C initiatives: There is a strong awareness level for most of the P&C 

initiatives; however there is definitely room to improve the awareness level, particular for items 
such as the additional teaching resource, hand sanitiser, welcome t-shirt for kindergarten kids. 

o ACTION: optimise communication of P&C initiatives. 
  

• Fundraising priorities: Fundraising priorities remained consistent year on year. Respondents 
want funds prioritised for technology equipment for the school, followed by the improved 
outdoor learning space.  The third desired priority is special learning, tech training for teachers, 
improving buildings, creative arts and sporting equipment.  Increasing the canteen operating 
days received the least support. 

o ACTION: share priorities with 2017 incoming P&C team for consideration.  
  
  

• Voluntary contribution amount: 52% of respondents would support a higher voluntary 
contribution in place of less fundraising efforts (this figure was 64% in 2014).  44% would like to 
see the contribution and fundraising efforts remain static (ie as per 2015).  Based on this, 
raising the voluntary contribution should be considered.   

o ACTION: discuss this model with the broader P&C team and consider a larger change in the 
2017 voluntary fundraising model.  

  
 
 
 



9 respondents provided free-text commentary, which is summarised below: 
• More support for Gifted students 
• Fundraising suggestions: School Disco split by K-2, 3-6.  
• Larger sizes for Kindy Welcome T-Shirts – consider charging for them as a fundraising initiative 

(with a fun slogan “I’m a Kindy Starter”).   
• Fundraising coffee cart at oval during winter soccer. 
• Survey to ask feedback on fundraising events & ideas. 
• More fundraising options at Trivia Night & Comedy Night – raffles (vs silent auctions) will 

generate more money.  Get kids to put on a play & charge for tickets. 
• Clearer communication directly from school or P&C, less reliance on Class Parents. 
• There were several messages of thanks for the work which the P&C does for the school, and 

recognition of the role it plays in the school community. 
• There was a very articulate response about the perception of the P&C, and ways it could be 

changed so that it does not appear as a purely ‘fundraising’ channel.  I have copied the 
anonymous response verbatim, as it is very clear and should be discussed. I would like to 
personally thank the respondent as it’s only with feedback like this that we can improve. 
 
I think a lot of people are worried about getting involved in the P&C as they 
perceive it to be so strongly focused on fundraising. We don't all want to spend 
hours working out how to raise $20. Personally, just ask me for the money and I will 
pay. The fundraising is impt and should stay as a part of core business (it is also a 
nice way to demonstrate to children that they need to get involved and give back) 
but in reality, it becomes just another thing that has to be done. A focus on other 
initiatives such as (simple and easy) social events/child personal development 
seminars/after hours activities/homework club would be good too.  

 
 
 
  
	


